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Why Blog?
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Business Blogging is great for SEO!
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Business Blogging is great for SEO!



Blogs establish you as the expert and support a strongBlogs establish you as the expert and support a strong 
search engine marketing plan  
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Where do you start?
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Wordpress.com vs. Wordpress.org
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Wordpress.com

• Free and easy to use

All t d d d b th• All setups and upgrades are done by the 
program

• Extra traffic from blogs of the day and tags

• Easy to find similar bloggers through tags• Easy to find similar bloggers through tags
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www.kathyhokunson.wordpress.comwww.kathyhokunson.wordpress.com
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What do I blog about?
• Keep it simple 250-500 words - TOPS

W it i i f t bl d i• Write in your voice, comfortable and engaging

• Original content about what’s happening in your g g y
industry, your company or business arena

• Commentary on articles & blogs• Commentary on articles & blogs
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What does blogging for gg g
manufacturing look like...
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What has blogging meant to 
Site-Seeker’s business?S e See e s bus ess
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A Tale of Two Blog PostsA Tale of Two Blog Posts
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Blog Post 1: Flash in the panBlog Post 1: Flash in the pan 
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A flash in the pan... 
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This blog post generated a 
lot of interest from LinkedInlot of interest from LinkedIn
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Blog Post 2: Slow but steadyBlog Post 2: Slow but steady

© 2010 Site-Seeker, Inc.www.site-seeker.com



© 2010 Site-Seeker, Inc.www.site-seeker.com



Blog Post 2: Slow but steady blog post
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Thi blThis blog post generates 
most of its traffic from Google
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LinkedIn discussions drive a lot of 
traffic, but the impact is short lived. p

Influenced by:
Number of connections• Number of connections

• Profile updates
• Discussions created
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• Popularity of discussions



Google (data only for blog pages)

Influenced by:Influenced by:
• Understanding of SEO principles 
• Frequency of business blog posts

Att ti t d t il
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• Attention to detail



S B i Bl i TiSummary – Business Blogging Tips

C i t t k f• Consistency out ranks frequency
• But frequency improves readership

S k i i d b th t• Speak in your voice and be the expert

• Strengthen your brand – professional and corporate

• Maximize the blog by using topics that will develop opportunities
• Better search engine optimization

• Develop a system to simplify the creative process.  Create a blog ideas list, 
bookmark articles, websites, blogs.
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Thank you 
and get blogging!and get blogging!

K th H kKathy Hokunson
Vice President Sales and Marketing,

Site-Seeker, Inc. \\

kathyhokunson@site-seeker.com
www.site-seeker.com

860-263-0361
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860 263 0361



Upcoming Marketing Webinars

May 26
Social Media – As you Begin
http://bit ly/m86WMO

June 16
LinkedIn v. Facebook
http://bit ly/jk3Yynhttp://bit.ly/m86WMO

June 1

http://bit.ly/jk3Yyn

June 27June 1
International SEO
http://bit.ly/enJjXE

June 27
YouTube – Why?
http://bit.ly/h5v2Gl
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