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Navigating Google Analytics

Kathy Hokunson

Vice President of Sales and Marketing
Site-Seeker, Inc.
kathyhokunson@site-seeker.com
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Who We Are:

* Founded in 2003

® Corporate office in New Hartford, NY
* Satellite offices in Bloomfield CT, Rochester NY & New Jersery

® 20 Employees in Central NY

¢ Full Service Internet Marketing Firm
® Search Engine Optimization Services
* Pay-Per-Click Management Services
¢ Social Media Implementation & Management
* Web Design, Development, Applications & Testing

* Web Analytic Services
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Web Analytics Is...

the measurement, collection, analysis and reporting
of internet data for purposes of understanding and
optimizing web usage.

- Wikipedia

“Web analytics is not just a tool for measuring website traffic but can be used as a tool for business research
and market research.”
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Successful Marketing . . .

Drive ....Convert....Measure. .. .Modify

How do you know where you are going —
if you don’t know where you have been?
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Google analytics

Free

Vast amount of easy to understand data

Integration with other Google services
* Google AdWords
* Google Site Optimizer
* Google Webmaster Tools

Custom automated reporting
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Getting Started With Google Ansiyiics
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Key Terms

. - Google Analytics

. - Google Analytics Tracking Code
. - The number of people that came into the site or page.
. - A count that represents the number of unduplicated visits within a

given time frame.

. - The number of pages visited.

. - The average number of pages a typical visitor views while on your
website.

. - The average amount of time a visitor spends on your website.

. - The percentage of single-page visits or visits in which the person left your site

from the entrance/landing page.

. - When any page on your site has been accessed for the first time by a web
browser.
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Getting Started

» Create a Google Account
* www.google.com/analytics/sign_up

» Be sure to use a company specific email address

* This email address will act as the owner of the analytics
account

Co :{!c e 1] St

e e or
e * Sign In
J?*rv:v\-r
B
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Getting Started

* Once you've added your site

What are you Paste this code on your site
tracking? ’
‘ (*) A single domain (default) Learn more
# ormain: waw.mwlestsite.com <script type="text/javascript'>
Do : www.mylesisite.cor
ma: winw.mylestsite.com var galsHost = (Chttps document.location.pratacal) 7 *https:/ /ssl.* - “http:/ fwww.");
0 document write(unescape("%3Cscript src=" + galsHost + “google-analytics.com gajs’ type="text/javascr
</script>
<script type="text/javascript'>
O wultiple € nair try {

var pageTracker = _gat._getTracker("UA- 12863915 -1")
pageTracker._trackPageview();
} catchiern) {}</script>

»f

*Please have your website developer or someone who understands HTML insert your GA code.
** GATC must be install on ALL pages or in an include file!!
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Getting Started

- 1) “User Manager” allows you to give access to your
analytics in view only and administrator status.

Common Questions

Overview » www.mytestsite. 2) “Fjlter Manager” allows you to exclude an IP range
from your reports.

Why am | not seeing any data in - V\IWW.WhatSmyiQ.Ol'g

my repors?

but the "Status’ column won't

How do | know that my tracking
code is installed correctly?

I ——
confirm it's receiving data Name Reports | Status Visits A¥g: Time Bounce Completed Lvisits 1+ eions
Why? T P on Site Rate Goals % Change

http:iwww.mytestsite.com UA-12863915-1

+ Add new profile
Recommended for you

AdWords Test Site relf;m A 0 00:00:00 0.00% 0 /A Edil | Delete
@ Your ads can appear
when people search 1
Gooqlg orpvisnour Find profile: Showrows: (10 B 1of1[«][»
network of partner sites.
Learn more » N N N
Add Website Profile» User Manager» Filter Manager»
A profil s you 1o or Number of Users: 1 i :
o Add or edit Users. Learn mare stomize
Resources

our reports. Learn
Help

t
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Dissecting The Dashboard

1. NaVigation :I'::'“ n.;,m:.mm J|'
2. Reports ot

Comten

3. Date Range ,,.,..m

o

4. Data \_._._._./ v‘\*'"*"’\/\ﬂ.f“/\/\_.w\/ -\.

A, 33.33% Bounce Rais

00:06:27 Avg

www.site-seeker.com
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Navigation

* Dashboard
* High-level overview of all data
¢ Intelligence New)

* Allows you to set alerts based on specific parameters
* Keeps you informed when you're not logged in

* Visitors
¢ Collect information about the people coming to your site

* Traffic Sources
* Tells you how people are getting to your site and where

ik Dashboard

I Intelligence B
4 Visitors

=z, Traffic Sources

D Content they are coming form
— * Content
|'J Goals * Shows you what pages people are viewing

* How long visitors are on a page

® Goals

* Will tell you the number of conversions based on your
conversion qualifications

www.site-seeker.com © 2010 Site-Seeker, Inc.
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Navigation - Dashboard

Intaigence

Dashboard

: .\/-
A s A ol

Fdiows 39 Vit L. 33.33% Bounce Rate

W . 233 Pageviemns W QU06.ET Avg. Time on Site

M 610 PagenVisit ST S8.9T% % New Visits

Vap Overiay
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Navigation — Dashboard Date Range

— Jan 5, 2010 - Feb 4, 2010
Wiskton
Trate Sources.
January 2010 February > Date Range -
Saen SMTWTF S SMTWTF S S M TWTF S 01/05/2010 |- [02/04/2010
11213 418 112 EEED - -
S Megrdpiing e 7 8 810112 3+ GG Compare to Past )

13 14 15 18 17 18 18 |UH 12 13 14 15 18
20 21 22 23 24 25 28 7 18 18 20 21 22 23
27 28 29 30 21 4 25 28 27 28 28 30

* Date Rage - Adjust the date rage to accommodate your needs.
I ® *IMPORTANT - Using the back button may reset your date range.

* Compare to Past - Allows you to overlay two different date ranges.

L
Jan 1, 2010 - Jan 31, 2010
= January 2010 February »  DateRange
SMTWTFS SMTWTFS SMTWTFS owozoto | - [ouazo1n
[+ 2]
[[5 < 56 7 50] Compare to Past ]
(EERIRTREN N arovzons - T |
[117 18 19 20 21 22 23
124 25 20 27 23 20 0]
Apply ) cancel

www.site-seeker.com
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Navigation - Dashboard

Intstigancs
Viaiton bl m
Traffic Soure | Ciraph Mode w 7| Compare Twa Metrics | ¢| Campars to San A
& vasors | |
) Vit
p—— - ;
) Pagevews
P e -
() Mg Tima o Ste
) Bounce Rate
£ % M Visits
‘\/‘\ - -
/ ‘—C—‘—‘/ ‘—‘\ /‘—‘/ /‘—‘\
—r——r— - ¥ —

* Date Rage - Custom view options

* Compare to Past - Choose the metrics you would like populated in ||
the graph. X Foprviva

www.site-seeker.com
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Navigation - Dashboard
(8 casnbond ]

Intsligence

Dashboard Jan

WVisiters
Trathie Ssurcss

Gasn

AN A A

Site Usage

Mlowoa 39 visits
M .. 238 Pageviews - 00:06:27 Avg. Time on Site

ML, 33.33% Bounce Rate

M 6.10 Pages/Visit LAWVWW 58.97% % New Visits

The basic data at a glance ”
* Clicking on a metric will provide more detail -

www.site-seeker.com

© 2010 Site-Seeker, Inc.
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Navigation - Dashboard

Dashboard Jans, 20

'\._._._._./ \/\w--" \/\-x,w-”\_/'\_ - /\

Fdiows 39 Vit el 3333% Bounce Rate

-} 00:06:27 Avg. Time on Sie

Wi 238 Pagmviews K
M 610 FagesVinit SNV SBITR % New Visita
Vap Overiay
WA VY S =[]
| M-
n
ot “Map Overlay” shows what regions your visitors are coming from.

* Clicking on the map will provide more specific detail

e Trams

B s Engns

© 2010 Site-Seeker, Inc.
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Navigation - Dashboard

Dashboard Jans, 2

\/ /\
\ L A

——r—a—s

Fdiows 39 Vit Wl 3333% Bounce Rate

W . 233 Pageviemns W QU06.ET Avg. Time on Site

ST S8.9T% % New Visits

M 610 PagenVisit

Vap Overiay

MNP

“Traffic Sources” shows you where your visitors are coming from.
* Clicking on the graph will provide more specific detail.

4 T Sowroos Overviow [ comemoiernn |
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Navigation - Dashboard
(8 casnbond ]

Dashboard Jan

o

.\/\
: \ AN AA A

——r—a—s

Fdiows 39 Vit < Adlels 3333% Bounce Rate
W . 238 Pageviemn ) 00:06:2T Avg. Time on Siie
M 610 PagenVisit SNV SBITR % New Visita
Vap Overiay
AN AN =
A “Content Overview” shows which pages are receiving the more traffic.

* Clicking on the map will provide more specific detail

_—
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Navigation - Visitors

Dashboard Exprrt || [ Emedl || 5 44 ks Dt

1. Intelligence *

[m Visitors Overview Jan 1, 2010 - Jan 31, 2010

VAR A '

'"f_/ =~ /._/\/\_ y

a P, 38 visits Visitor Segmentation

Visitors Profile: languages, network locations, user

2, Tratfic Seurces

Content A Pbon, 26 Absolute Unigue Visitors defined
1 Goals
- Wl .. 224 Pageviews Browser Profile: browsers, operating systems,
browser and operating systems, screen calors,
Custom Reporting M 5.89 Average Pageviews screen resolutions, java support, Flash
M 00:06:30 Time on Site {5 Map Overlay
My Customizations ’
[ Cuwiomn Rigons Lo~ MM 34.21% Bounce Rate
) Achuanced Sagmants
Imisligance ¢ VL AANYW 57.89% New visits = Try Google Ad Planner.

www.site-seeker.com © 2010 Site-Seeker, Inc.
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Dashboard 1
Intelligence
Visitors

Content
L1 Goals

Custom Reporting

My Customizations
[i] Custom Repons
) Achuanced Sagmants
Inteligance
1 Emad

www.site-seeker.com

Navigation - Visitors
& visitors |

«f

Overview
Benchmarking
Map Overlay
New vs. Returning
Languages

+ Visitor Trending

¥ Visitor Loyalty

~Browser Capabillies

Browsers
Operating Systems
Browsers and OS

Screen Colors

o 3 Screen Resolutions
=, Tratfic Sources

Flash Versions
Java Support
~Network Properties

Service Providers
Hostnames
Connection Speeds
~Mobile
Mobile Devices
Mobile Carriers
User Defined

Custom Variables

-

\/’\

e Visitars

< L4

1 Site

tate

INntermnet

INnc.

1) Show you all the basics
® Very similar to the “dashboard”

2) More specific information on the geographic
details of your viewers.

3) Helps determine how people are viewing
your website.

4) Tells the name of the ISP a person visits
from.
® Can give company information if applicable

Visitor Segmentation

Visitors Profile: languages, network locations, user
defined

Browser Profile: browsers, operating systems,
browser and operating systems, screen colors,
screen resolutions, java support, Flash

% Map Overlay

Try Google Ad Planner.

© 2010 Site-Seeker, Inc.
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1,663 visits came from 69 countries/territories
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Map Overlay

www.site-seeker.com

! l‘ . . Goal Set 1 r—1 .
Vinits. Pages/init Avg Timw on Site % Mow Visits. Bounce Rate
1,663 265 00:02:33 66.15% 64.88%
1 009"
S ] e Pagever MRS e Bousce Ra
. a
a a EL ]
5 - 111 8300
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Navigation - Visitors Map Overlay

Visits

& Zoom Out

=pal]

Visits
1 [ [ | EB
This countryiterritory sent 1,099 visits via 47 regions
1y | Region Nene
[ site usape [EEE Flez=
vsits % New Visits
1,098 59.51%
5 3.66 BT.T6% (-12.18%) 1% (-8.47%)
Visits Pages/Visit | Avg. Time on Site

532 000404
87

87

ar

3 00:00:08 94.87%

© 2010 Site-Seeker, Inc.
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Navigation - Visitors Map Overlay

Visits
& Zoom Out R
- !
Y
b
NN
e
o |
’ {
f /
|
|
Visits =
1 Il 220
This state sent 532 visits via 50 cities
oy tans
) coat ser s
Vsis PagesiVisit % New Viits
532 39.29%
t 3566 12 AVG: 2.6 (SZI4%) 5 67.76% (42.02%)
City Avg. Time on Site.
39 119 00:05:04
2 485
3 2
3 4.0
2 6o

© 2010 Site-Seeker, Inc.
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Navigation - Visitors Service Providers
Goal Set 1
Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate
72 1.68 00:02:5¢ 48.61% 73.61%
% of Site Total Site Avg: Site Avg: Site Avg Site Avg:
100.00% 1.68 (0.00%) 00:02:56 (0.00%) 48.61% (0.00%) 73.61% (0.00%)
Service Provider Nona ¥ Visits |- Pagesivisit V3TN o NewVisis | Bounce Rate
1. american gear manufacturers asscciation 21 1.29 00:00:34 9.52% 90.48%
2. telslra internet 14 27 00:09:20 21.43% 3571%
»3. general motors corporation 4 175 00:0057 0.00% 75.00%
4. ash gear corporation-051130022729 2 1.00 00:00:00 0.00% 100.00%
5. grupo empresarial mexicano en telecomunic 2 2,00 00:01:57 50.00% 50.00%
6. verizon internet services inc. 2 1.00 00:00:00 100.00% 100.00%
7. bishop wisecanver 1 1.00 00:00:00 100.00% 100.00%
8. broadband customers in moscow 1 1.00 00:00:00 100.00% 100.00%
9. bsdj153 dion b 1 3.00 00:01:15 100.00% 0.00%
10.  cablevision s.a. 1 1.00 00:00:00 100.00% 100.00%
Fiter Servica Provider: [ containing b2+ Go | Advanced Filter
Goto: [1 Showrows: [10 [ 1-10033 [ 4 3
www.site-seeker.com © 2010 Site-Seeker, Inc.
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Conteai All traffic sources sent a total of 2,896 visits
S Goals
el 42.82% Direct Trattic ™ [ireet Trafie
Custemm Roporting ™ 1.240 00 (42 22%)
Apdms 22.34% Referring Sites  Search Engines
10820 (34 %)
Uy Carslomizabions Sy i B Riefurriony Sdes
=t - vy 34.84% Search Engines T
Advaiced Sepuacia B
2 Crad
Top Traffic Sources
Lo Vinits = v Keywords ety & winits
¥) At s Fegran
) Caevasnion Usiearsdy 139 e i ma
7] Commes Gueatess v (Uran) L 2w no HEN
com inetermal) 141 A% s 122%
n 29w e o
E 2w - - w .
FSS—
www.site-seeker.com © 2010 Site-Seeker, Inc.
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Navigation - Traffic Sources

s 1) Show you all the basics
® Very similar to the “dashboard”

E_L
[ =]

Direct Traffic

erview

2) Will show you what websites (outside of
search engines) people found their way to

B
Refarring Sites « 2 your website from.

3 » Search Engines /\‘_" . .
i~ / 3) A breakdown of search engine traffic.

All Traffic Sources =
- AdWords sentatotal 4) Shows what keywords people used to find
your website. (both natural and PPC)
AdWords Campaigns wct Traffic
Kayword Positions forring Jnee
L N arch Engines
TV Campaigns

Keywords * 4 "

¥ Campaigns s v Cr— vt nvisnn
Ad Versions e — _— o
" e por— 20 -
141 A% s 122%
n 2% . o
& Tu% w ~ " -
www.site-seeker.com © 2010 Site-Seeker, Inc.

Nagnmifty
- Nntermnet
Site-Sececker, INnc.
1] in
v 2
Referring sites sent 278 visits via 73 sources
Goal Set 1 Ee= %
Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate
278 2.53 50.72%
% of Site Total Site Avg. Site Avg:
% 2.68 (-5.82%) 67.76% (-26.15%)
Source ¥ Nene ¥ Visits Pagesnist | VO TMEON o, ey vists  Bounce Rate
1. (3 linkedin.com 54 341 00:04:16 44.44% 44.44%
2. (@ brizzly.com 31 1.06 >00:00:00 0.00% 96.77%
3. (& twiter.com 30 227 00:00:31 50.00% 60.00%
4. @ vty 17 365 00:03:02 0.00% 29.41%
5. (2 images.google.com 17 124 00:00:02 88.24% 76.47%
6. (3 7412583132 12 3.25 00:04:26 0.00% 4167%
7. (2 facel 10 3.00 00:01:30 80.00% 10.00%
8. (2 google.com 6 1.50 00:01:13 50.00% 66.67%
9. (@ crm.brafton.com 5 4.40 00:02:21 2000% 60.00%
10. (@ syracusechambershow.com 5 120 00:00:03 40.00% 80.00%
www.site-seeker.com © 2010 Site-Seeker, Inc.
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Search Engines

Search sent 741 total visits via 7 sources
total | paid | non-paid A . * Results may be filtered by search type
* je: paid, non-paid, or both .
Goal Set 1 HEmES
Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate
741 2.60 00:01:40 82.46% 68.69%
» of Site Total: Site Avg: Si Si 9 Site .
9.66% 2,68 (-3.04%) 00:02:21 (-29.58%) 67.76% (21.69%) 65.01% (5.66%)
Source ¥ None_ Visite L. Pacesngsi | A3 TMEON | o ey vists  Bounce Rate
¢ Clicking on the search engine will provide a
1. google " . . 00:01:43 80.78% 89.46%
list of the keywords used to find your website.
2. yahoo 00:01:43 87.76% 55.10%
3. bing - I 00:00:32 100.00% T2.97%
4. aol 3 167 00:06:55 100.00% 33.33%
5 ask 3 133 00:00:07 100.00% 66.67%
6. search 3 1.00 00:00:00 100.00% 100.00%
7. naver 1 1.00 00:00:00 100.00% 100.00%
Fiter Source: | containing % | Go | Advanced Filter
Goto: [1 Showrows: [10 %] 1-Tof7 3

www.site-seeker.com

© 2010 Site-Seeker, Inc.
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Navigation - Traffic Sources

INntermnet

Keywords

Ele= il

Visits Pages/Visit
16,116 2.41

% of Site Total Site Avg
64.73% 2.81(-14.02%)

Avg. Time on Site

00:02:06

Site Avg
00:03:08 (-33.26%)

www.site-seeker.com

Goto: 1

o New Visits
88.29%
Site Av

83.13% (6.20%)

Pages/Visit Avg. Timesoig
2.82 00:02:57
244 00:01:52
260 00:02:04
1an Annn.AR

Bounce Rate

64.14%
Site
57.92% (10.74%)

% New Visits Bounce Rate
B2.63% 52.63%
84.12% . 18%
91.67% .13%
an a8 a8 740

Paying close attention to the metrics
associated with each keyword will allow you
help you identify successes and areas to

Keyword = Nene Visits -
1. magnetic drill 190
2. core dril 170
3. polishing machine 156
4. concrete grinder 154
5. air movers 150
6. core drills 127
7. aluminum polisher 115
8. magnetic drills 112 296 00:03:39
9. portable concrete mixers 105 1.26 00:00:30
10. concrete core drill 95 3.18 00:02:16
Fiter Keyword: | excluding 44 unitec Go | Advanced Filter

improve.

85.71%

93.33%

93.68%

49.11%

86.67%

38.95%

© 2010 Site-Seeker, Inc.
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Navigation - Content
Dashboard Expori 2 Ema oard Adv. Saegments: | Al Vists -
Ind 1) Show you all the basics
i ® Very similar to the “dashboard” 31,2010
g SL
EF;‘* DOverview 2) Your most visited pages = EIE
h
o Top Content * 20 3) The last page visitors see before they '\
o |
: Y leave. '\
Content by Title - : L
s 4) Takes you to the live site and provides
‘\ Content Drilldown of detail on how people navigate the pages.
1 Ge Navigation Analysis
Top Landing Pages | Navigation Summary
I cu Entrance Paths
* Top Exit Pages T
;“‘ Landing Page Optimization
A; Site D-,'.E”g}. « 4 Entrance Sources
= ‘E:' il | jum o Entrance Keywords
7 - Rited 26.88% Top keywords per pag
Help Resources 15 S Click Pattems
(7) About this Report 130 3.25% Site Overlay
(B Conwesalon Linkvarsky 108 2.70% Ciick data an tap of your websit
-;‘cynm" Questions 107 267%
- == _ TryWebsite Optimizer
* w4 Increase conversions by testing different content
www.site-seeker.com © 2010 Site-Seeker, Inc.
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Navigation - Content Top Exit Pages
e EEY
Exits Pageviews %o Exit
1,492 3,513 42.47%
% of Site Total: 100.00% % of Site Total: 87.69% Site Avg: 37.24% (14.03%)
Page MNene 3 Exits +J- Pageviews % Exit
1 = 446 1,077 41.41%
2. Al /staticdyna 86 99 86.87%
3. 2 jbriansbh 81 86 94.19%
4. @ /contactus.cfm 48 130 36.92%
5. B ‘E:n‘pctmcr.cm‘ 42 51 B82.35%
6. Al fgtansblog/ 37 107 34.58%
7 Ideally you want your contact page to be as 21 56 55.36%
N high up as possible. w0 . S
9. Al fsearchengineoptimization.cfm 29 a7 29.90%
10. | f /establishbenchmark.cfm 27 H 87.10%
Filter Page: | containing b4 ] Go | Advanced Filter
Goto: [1 | Showrows: [10 fa 1-100f184 [ « |[ »
www.site-seeker.com © 2010 Site-Seeker, Inc.
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Navigation - Goals Important Elements

» Personal definition of a goal P
* Clear call to action on site

« Dedicated confirmation page
* Thank you
* Download complete
» Etc...

www.site-seeker.com © 2010 Site-Seeker, Inc.
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Navigation - Goals Setup

H8 Dashboard Goals Overview
i Intelligence *

3 Visitors What are Goals?
= Goal conversions are the primary metric for measuring how well your site fulfills business objectives. A goal is a website page which a visitor

= Traffic Sources reaches once they have made a purchase or completed another desired action, such as a registration of download
[] Content How can goals help me?

Once you have set your goals, you'll be able to see conversion rates and the monetary value of the traffic you receive. You can also define a
"funnel path” for each goal. A funnel path is the path you want visitors to take to reach a goal. Defining a funnel path allows you to monitor how

frequently visitors who begin a conversion process actually complete it
Examples of goals include:

« "Thank you for registering” pages

« receipts

« flight itinerary confirmations

« "Download completed” page

Set up goals and funnels ?) Learn more

t

* When you first setup a GA program, clicking on “goals” in the navigation will
allow you to create new ones.

« If you have already create a goal for this program, you will have to create new
ones from the “edit” feature on the “accounts overview” screen.

www.site-seeker.com © 2010 Site-Seeker, Inc.
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The Breakdown

» Create a Google Analytics account
« Add tracking code to ALL pages of your website

Define what a conversion is to you

Work through the overview page
¢ Create user accounts
» Filters
e Goals
e Funnels

Monitor Data

Make changes to website as applicable based on GA

If you feel comfortable, take a stab at “Custom Reporting”

www.site-seeker.com © 2010 Site-Seeker, Inc.
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Thank You!

Kathy Hokunson

Regional Sales Manager,
Site-Seeker, Inc.
kathyhokunson@site-seeker.com
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To register — http://bit.ly/Springl1Marketing

Understanding Internet Marketing
April 8" 9:00 to noon @ CONNSTEP, Rocky Hill

Social Media: Before You Begin
April 215t 9:00 to noon @ CERC, Rocky Hill

Blogging — Not a Weekly Term Paper (webinar)
May 11" — noon

LinkedIn v. Facebook
May 26" 9:00 to noon @CERC, Rocky Hill

International SEO (webinar)
June 18t - noon

YouTube — Why? (webinar)
June 22" - noon
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