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Who We Are:

• Founded in 2003

• Corporate office in New Hartford, NY

• Satellite offices in Bloomfield CT, Rochester NY & New Jersery

• 20 Employees in Central NY

• Full Service Internet Marketing Firm

• Search Engine Optimization Services

• P P Cli k M t S i
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• Pay-Per-Click Management Services

• Social Media Implementation & Management

• Web Design, Development, Applications & Testing

• Web Analytic Services
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Web Analytics Is...

- Wikipedia

the measurement, collection, analysis and reporting 
of internet data for purposes of understanding and 

optimizing web usage.

© 2010 Site-Seeker, Inc.www.site-seeker.com

“Web analytics is not just a tool for measuring website traffic but can be used as a tool for business research 
and market research.” 

Successful Marketing . . .

Drive  . . . . Convert . . . .Measure . . . .Modify

How do you know where you are going –
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if you don’t know where you have been?



04-06-2011

3

• Free

• Vast amount of easy to understand data

• Integration with other Google services

• Google AdWords

• Google Site Optimizer

• Google Webmaster Tools

C t t t d ti
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• Custom automated reporting

Getting Started With
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• GA - Google Analytics

• GATC - Google Analytics Tracking Code

Key Terms

GATC Google Analytics Tracking Code

• Visits - The number of people that came into the site or page.

• Absolute Unique Visitors - A count that represents the number of unduplicated visits within a 
given time frame.

• Pageviews - The number of pages visited.

• Average Pageviews - The average number of pages a typical visitor views while on your 
website.
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• Time on Site - The average amount of time a visitor spends on your website.

• Bounce Rate - The percentage of single-page visits or visits in which the person left your site 
from the entrance/landing page.

• New Visits - When any page on your site has been accessed for the first time by a web 
browser.

Getting Started

• Create a Google Account
• www.google.com/analytics/sign_up

• Be sure to use a company specific email address

• This email address will act as the owner of the analytics 
account
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Sign Up
or

Sign In
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Getting Started

• Once you’ve added your site
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*Please have your website developer or someone who understands HTML insert your GA code.

** GATC must be install on ALL pages or in an include file!!

Getting Started
1) “User Manager” allows you to give access to your 
analytics in view only and administrator status.

2) “Filter Manager” allows you to exclude an IP range2) Filter Manager allows you to exclude an IP range 
from your reports.
- www.whatsmyip.org
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Dissecting The Dashboard

1. Navigation

2. Reports 1 3

3. Date Range

4. Data

2

4
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Navigation

• Dashboard
• High-level overview of all data

• Intelligence (N )• Intelligence (New)
• Allows you to set alerts based on specific parameters
• Keeps you informed when you’re not logged in

• Visitors
• Collect information about the people coming to your site

• Traffic Sources
• Tells you how people are getting to your site and where  

they are coming form

• Content
• Shows you what pages people are viewing
• H l i it
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• How long visitors are on a page

• Goals
• Will tell you the number of conversions based on your 

conversion qualifications
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Navigation - Dashboard

1
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Navigation – Dashboard Date Range

• Date Rage - Adjust the date rage to accommodate your needs.
• *IMPORTANT - Using the back button may reset your date range.

• Compare to Past - Allows you to overlay two different date ranges.
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Navigation - Dashboard
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• Date Rage - Custom view options

• Compare to Past - Choose the metrics you would like populated in 
the graph.

Navigation - Dashboard

The basic data at a glance
• Clicking on a metric will provide more detail
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Navigation - Dashboard

4
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4

“Map Overlay” shows what regions your visitors are coming from. 
• Clicking on the map will provide more specific detail

Navigation - Dashboard
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5

“Traffic Sources” shows you where your visitors are coming from.
• Clicking on the graph will provide more specific detail.
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Navigation - Dashboard
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6

“Content Overview” shows which pages are receiving the more traffic. 
• Clicking on the map will provide more specific detail

Navigation - Visitors
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04-06-2011

11

Navigation - Visitors

1
2

1) Show you all the basics
• Very similar to the “dashboard”

2) More specific information on the geographic 2

3

details of your viewers.

3) Helps determine how people are viewing 
your website.

4) Tells the name of the ISP a person visits 
from.
• Can give company information if applicable
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4

Navigation - Visitors Map Overlay
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Navigation - Visitors Map Overlay
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Navigation - Visitors Map Overlay
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Navigation - Visitors Service Providers

© 2010 Site-Seeker, Inc.www.site-seeker.com

Navigation - Traffic Sources
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Navigation - Traffic Sources

1

1) Show you all the basics
• Very similar to the “dashboard”

1

2
3

2) Will show you what websites (outside of 
search engines) people found their way to 
your website from.

3) A breakdown of search engine traffic.

4) Shows what keywords people used to find 
your website. (both natural and PPC)

© 2010 Site-Seeker, Inc.www.site-seeker.com

4

Navigation - Traffic Sources Referring Sites

© 2010 Site-Seeker, Inc.www.site-seeker.com
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Navigation - Traffic Sources Search Engines

• Results may be filtered by search type• Results may be filtered by search type
• ie: paid, non-paid, or both

• Clicking on the search engine will provide a 
list of the keywords used to find your website.
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Navigation - Traffic Sources Keywords

Paying close attention to the metrics 
associated with each keyword will allow you 

help you identify successes and areas to 

© 2010 Site-Seeker, Inc.www.site-seeker.com

p y y
improve.
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Navigation - Content

1

1) Show you all the basics
• Very similar to the “dashboard”

1
2

3

2) Your most visited pages

3) The last page visitors see before they 
leave.

4) Takes you to the live site and provides 
detail on how people navigate the pages.

© 2010 Site-Seeker, Inc.www.site-seeker.com

3
4

Navigation - Content Top Exit Pages

Id ll b
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Ideally you want your contact page to be as 
high up as possible.
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Navigation - Goals Important Elements

• Personal definition of a goalPersonal definition of a goal

• Clear call to action on site

• Dedicated confirmation page

• Thank you

• Download complete

• Etc…
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Etc…

Navigation - Goals Setup

© 2010 Site-Seeker, Inc.www.site-seeker.com

• When you first setup a GA program, clicking on “goals” in the navigation will 
allow you to create new ones.

• If you have already create a goal for this program, you will have to create new 
ones from the “edit” feature on the “accounts overview” screen.
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Navigation - Goals Setup

1) Name your goal

2) Choose the type of goal you would 
like to create
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• “URL Destination” – Use this for “thank you 
page”

• “Time on Site” & “Pages/Visit”
• Use these to measure successes of 

improvements

Navigation - Goals Conversion Funnel

© 2010 Site-Seeker, Inc.www.site-seeker.com

VPF
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Navigation - Goals Conversion Funnel

© 2010 Site-Seeker, Inc.www.site-seeker.com

Navigation - Goals Conversion Funnel

Step 1

Step 2

© 2010 Site-Seeker, Inc.www.site-seeker.com

Step 3

Conversion
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The Breakdown

• Create a Google Analytics account

Add t ki d t ALL f b it• Add tracking code to ALL pages of your website

• Define what a conversion is to you

• Work through the overview page
• Create user accounts
• Filters
• Goals
• Funnels
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• Monitor Data

• Make changes to website as applicable based on GA

• If you feel comfortable, take a stab at “Custom Reporting”

Thank You!

Kathy Hokunson

Regional Sales Manager,

Site-Seeker, Inc. \\

kathyhokunson@site-seeker.com
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To register – http://bit.ly/Spring11Marketing

• Understanding Internet Marketing
April 8th 9:00 to noon @ CONNSTEP, Rocky Hillp @ , y

• Social Media: Before You Begin
April 21st 9:00 to noon @ CERC, Rocky Hill

• Blogging – Not a Weekly Term Paper (webinar)
May 11th – noon 

• LinkedIn v. Facebook
May 26th 9:00 to noon @CERC, Rocky Hillay 6 9 00 to oo @C C, oc y

• International SEO (webinar)
June 1st - noon

• YouTube – Why? (webinar)
June 22nd - noon


